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I N T RO D U C T I O N

In 2021, the Town of Westfield adopted a Unified Land Use and Circulation

Element(òMasterPlanó). The Master Plan was the culmination of several years of

comprehensive planning work and synthesized recommendations from other local

documents including the Master Plan Reexamination Report, Parking Planning

Plan Element, Bike Walk Westfield: Bicycle and Pedestrian Plan, and Sustainable

Land UsePledge,as well as findings from a lengthy public engagement process.

The Master Plan included fourteen guiding principles intended to shape the future

of Westfield. These principles included a desire to òmaintainand enhance the

historic and human orientation of our Downtown as the center of our community,ó

to òsupportvibrant concentrations of retail, office, service, residential, and

recreational activity in Downtown,óand to òpromotea multi -modal transportation

network .óBy following these principles, the Town sought to achieve its vision of

downtown Westfield as aòpedestrianoriented and mixed-usecenteróthat òserves

as the heartbeat of the communityõscommercial and social activities.ó

Thisvision set forth in the Master Plan differs dramatically from existing conditions

at the two Town-owned parcels surrounding WestfieldõsTrain Station. Rather than

forming the heart of downtown, these two parcels, which comprise roughly 7

acres, function solely as parking lots and contribute little in terms of social,

economic, or environmental value. While the parking they offer is an important

resource for commuters and downtown patrons, providing parking in surface lots

in this location is an inefficient and obsolescent land use that detracts from the

Townõsability to achieve its broader vision. This inefficiency and obsolescencewas

a key component of the Townõsdecision to declare the properties an area in need

of redevelopment in June2020.

Redeveloping these properties in a way that provides a range of new benefits to existing and future

residents is critical to the Townõsability to achieve its vision. In reclaiming this land for purposes

beyond the simple storage of vehicles, the Town has the opportunity to become more

economically resilient, beautiful, and environmentally sustainable; to create new public gathering

spaces; to promote walking and biking; and to develop stronger connections between its north and

south sides. By pursuing this outcome, the Town is participating in a broader trend of pursuing

policies that consider cars and parking as a component of downtowns rather than their focal point,

and instead focus on making these areassafe,welcoming, and fun for all.

Despite the potential benefits of redevelopment and the opportunities presented by these two lots,

the fact remains that parking in downtown Westfield is important to commuters, small business

owners, shoppers, diners, and a host of other users. While the Town does not want to overbuild

parking, providing appropriate and accessibleparking is a key part of the future of downtown . It

cannot and should not be ignored.

To that end, this document outlines a strategy whereby the Town can achieve its broader goals for

downtown while still providing the parking necessary to meet resident, commuter and visitor

needs. It includes an analysis of parking that would be displaced via redevelopment, as well as a

multi -tiered strategy for appropriately replacing the communityõsparking needs while still allowing

other objectives to be met. Because Streetworks Development (òSWDó)is the designated

developer for the Town-owned properties, the document includes images and information that

relate specifically to its project. This document, however, was designed for use by the Town with or

without the involvement of SWD. If SWDõsproject does not proceed, the recommendations in this

document remain relevant.
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PA R K I N G  P L A N  G OA L S

Å Enhanced Public Shoppers/Patrons, Employee and Commuter Parking

Å Public Parking - Vital to support shoppers/patrons, employees,

commuters and economic development

Å New shared facilities support downtown businessesand station access

Å North District ð 208* +/ - additional spaces available evening and

weekends

Å South District ðover 735* +/ - spaces available evenings and weekends

to support downtown and major events

Å òRightSizeóCommuter Parking

Å Just over one in ten (11%) of Westfieldõshouseholds either have or seek

a commuter parking permit

Å Westfield StationõsDecember 2022 weekday daily ridership averages

approximately 1,150 or 45% of pre-pandemic levels**

Å Permanenceof work from home / hybrid work

Å Peakutilization ð3 days per week

Å Reconfigured parking distribution

Å Underutilized assetsðpublic and private

Å Mobility options and accommodations

Å Contingency planning

Å Cost effective and convenient

Å Implement òBestPracticeóParking Management - strategies and

technologies to maximize utilization and availability of parking resources

Å Establish Appropriate Pricing Strategy ð to maximize utilization ;

considerations include proximity, peak periods, covered vs. surface,etc.

Notes:
* Assumes that the commuter parking will have approximately 70% availability on evenings and weekends; 
** Source: NJ Transit.
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Redevelopment Impacts Three (3) Public Surface Lots

Å Lot 2 (71 spaces)ðshopper/patron parking (North District)

Å Lot 8 (181 spaces)- 75 commuter and 106 employees (North District)

Å Lot 3 (549 spaces)- commuter parking (South District)

Public Parking Plan

Parking Facilities

Å North District Parkingð410 spaces

Å South District Parkingð301 spaces

Primary Parking Strategies

Å Up to 95 spaces

Contingency Parking Strategies

Å Up to 145 spaces

Evening / Weekend / Event Parking

Å North District Parkingð208 spaces

Å South District Parkingð735 spaces

Attributes of the Plan

Å More shopper/patron and employee parking in the North District - addresses long-term

complaints about lack of available shopper/patron parking

Å Redistribution of commuter parking to both North and South districts (approximately 46%

of permits are issued to residents North of the train station and approximately 54% of

permit are issued to residents South of the train station)

Å Large supply of shopper/patron and event parking evenings and weekends in South District

Å Promotion of alternative modes (Transportation Network Companies(TNCs),e-bike)

Å Parking demand management andòmobilityalternativesóversusoverbuilding parking

Å Creation of pedestrian-friendly public spaces- north and south plazas(placesfor people)

P U B L I C  PA R K I N G  P L A N


